Ti409B - PUBLIC RELATIONS - Turizm Fakiiltesi - Turizm isletmeciligi B&limi
General Info

Objectives of the Course

The objective of this course is to inform students on basic public relations concepts, develop communication skills, enable students to analyze target audiences, teach
how to manage media relations, teach the crisis management process, and teach strategic planning and campaign management.

Course Contents

Definition of public relations, goals of public relations, public relations process, historical development of public relations, guerrilla public relations, personal sales,
advertising, corporate advertising, sales development/sales promotions, public relations and marketing, proactive and reactive public relations, public relations models,

public relations and communication (press relations, etc.), event management, sponsorship, crisis management, problem management, corporate image, reputation and
identity, lobbying, propaganda

Recommended or Required Reading

Balta Peltekoglu, F. (2016). What is public relstions? Beta publications Public Relations (2013). Anadolu University Open Education Faculty, Course Book.. Aydin Ziya
Ozgiir (Ed.). Mengg, S. Introduction to public relations. stanbul University Open Education Faculty, Course Book Cakmak, T.F. (2019). Crisis management and case

studies in the tourism industry with a holistic approach. Detay publications. Kuiclikaltan, D., Aydin Tukelturk, S., Ciftci, G. (2015). Crisis management in hotel businesses.
Detay publications.

Planned Learning Activities and Teaching Methods
Lecture, Answer & Question
Dersi Veren Ogretim Elemanlari

Dr. Ogr. Uyesi Gamze Coban Yildiz

Program Outcomes

can explain the concept of public relations and related concepts

know how a business should manage probable crises and problems.

know how corporate image should be created and improved.

Gain knowledge about the historical development of public relations

Can effectively use written, verbal, and digital media tools in corporate communication processes
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Weekly Contents

Order Preparationinfo

1 Course book chapter 1, course
book pages 2-4, course book
cahepter 1

2  Course book 2 pages 7-10
3  Course book 2 pages 11-15

4  Course book 1 chapter 4, course
book 2 pages 15-28, course book
3 chapter 2

5 Course book 1 chapter 9, course
book 2 chapter 2

6  Course book chapter between 10-
23, course book 2 chapter 4

7  Course book 1 chapter 25, course
book chapter 5

9  Course book chapter 2, course
book 2 chapetr 6

10 Course book 1 chapter 24, couse
book pages 158-165

11 Course book 1 chapter 26-27-28,
course book 2 pages 169-186

12 Course books 4 and 5
13 Course books 4 and 5
14 Course books 4 and 5

15 Course books 4 and 5

Workload

Activities

Vize

Final

Derse Katihm

Ders Oncesi Bireysel Calisma
Ders Sonrasi Bireysel Calisma
Ara Sinav Hazirhk

Final Sinavi Hazirlik

Assesments

Activities
Ara Sinav

Final

Laboratory TeachingMethods Theoretical

Lecture, Answer &
Question

Lecture, Answer &
Question

Lecture, Answer &
Question

Lecture, Answer &
Question

Lecture, Answer &
Question

Lecture, Answer &
Question

Lecture, Answer &
Question

Exam

Lecture, Answer &
Question

Lecture, Answer &
Question

Lecture, Answer &
Question

Lecture, Answer &
Question

Lecture, Answer &
Question

Lecture, Answer &
Question

Lecture, Answer &
Question

Number

1 1,00
1 1,00
14 2,00
10 2,00
10 2,00
6 1,00
7 2,00

Concepts, definitions

Public relations and similar fields

Areas of application for public relations

The historical development of public relations

Public relations and communication

The environments, tools, and methods used in public
relations

Internal and external public relations, public relations
models

Midterm Exam

Public Relations for Marketing Purposes

Strategic management in public relations: Crisis
management

Strategic management in public relations: problem

management,reputation managementimage management,
corporate social responsibility, sponsorship, and lobbying

Crisis resolution

Crisis resolution

Crisis resolution

Crisis resolution

PLEASE SELECT TWO DISTINCT LANGUAGES

Weight (%)

40,00
60,00

Turizm Isletmeciligi Bslimi / TURIZM ISLETMECILIGI X Learning Outcome Relation
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P.O0. P.O. P.O. P.O. P.O. P.O. P.O. P.O. P.O. PO. PO. PO. PO. PO. PO. PO. PO. PO. PO. PO. PO. P.O.
1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22

L.O. 5 5 5 3 4
L.O 5 5 5 3 4
2

L.O 5 5 5 3 4
3

L.O 5 5 5 3 4
4

L.O 5 5 5 3 4
5

Table

P.O.1: Turizm sektorinin yapis, isleyisi ve llke kalkinmasindaki 6nemi konusunda bilgi sahibi olur.
P.0.2: Turizm isletmeciligi alanindaki ve yakin disiplinlerdeki kavramlar, kuramlar, ilkeler ve olgular ile ilgili kapsamli ve sistemli bilgiye sahip olur
P.0.3: Ingilizcede en az Avrupa Dil Portféyii B2 genel diizeyinde okuma, anlama, konusma ve yazma becerileri gésterir.
P.0.4: Ikinci bir yabanc dilde en az Avrupa Dil Portféyii B1 genel diizeyinde okuma, anlama, konusma ve yazma becerileri gésterir.
P.O.5: Yazl, s6zli ve sozsliz olarak etkili iletisim kurar ve sunum becerileri gosterir.
P.0.6: Bilgi ve verileri mesleki anlamda tanimlar, sentezler, analiz eder, yorumlar ve degerlendirir.
P.O0.7: Sahip oldugu bilgiyi bilinen ve yeni sorunlarin ¢éziimtinde kullanir.
P.0.8: Toplumsal ve mesleki etik degerleri bilir, bunlari elestirel bir bakis agisiyla degerlendirir ve uygun davranislari gelistirir.
P.0.9: Hem temel hem de alaniyla ilgili bilgi ve iletisim teknolojilerini ve yazilimlarini ileri diizeyde kullanir.
P.0.10: isletme, iktisat, yonetim ve pazarlama alanlarindaki temel kavramlar, kuramlar, ilkeler ve olgular hakkinda bilgi sahibi olur.

P.O0.11: Turizm isletmelerini (otel isletmesi, seyahat isletmesi, yiyecek icecek isletmesi vb) etkin bir sekilde yonetebilecek yonetim teorilerini ve
uygulamalarini bilir ve uygular.

P.O.12: Turizm alani ve turizm isletmeciligi ile ilgili ulusal ve uluslararasi hukuki diizenlemeleri ve mesleki standartlari bilir ve uygular.
P.0.13: Baskalariyla ve bagimsiz olarak etkin bir sekilde calisir.

P.O.14: Kendini kisisel ve mesleki anlamda stirekli gelistirir, kendi kendine 6grenme icin sorumluluk alir ve bunu gosterir.

P.0.15: Kisisel bakima, hijyene, giyime ve gorlinime turizm isletmeciliginin gerektirdigi sekilde 6zen gosterir.

P.0.16: Hizmet alaniile ilgili fiziksel ortami, arag geregleri ve teknolojileri tanir, kullanir ve bakimini yaparak korur.

P.0. 17 :  Farkli kilttrleri tanir, anlar ve farkli kilttrlerle iletisim kurar.

P.O. 18: Atatirk ilkeleri ve inkilaplari konusunda bilgiye sahip olur ve Cumhuriyet'in temel degerlerini benimser.

P.0.19: Diinya ve Tirkiye kiltir ve cografyasi hakkinda ayrintili bilgiye sahip olur ve bu bilgileri turizm arz ve talebi agisindan degerlendirir.
P.0.20: Turizm isletmelerinde hizmet verme siireglerini bilir ve misafir memnuniyeti saglayacak sekilde yerine getirir.

P.0.21: Illgi, yetenek, sosyal duyarliik ve goniilliiliik cercevesinde kisisel degisime ve gelisime deger katan disiplinler arasi alanlarda kendisini
gelistirebilir.

P.0.22: Birlesmis Milletler Surdurebilir Kalkinma Amaclarindan (BM SKA) en az birini aciklar. BM SKA sunlardir: 1) yoksulluk, 2) aglik ,3) saglikl ve
kaliteli yasam, 4) nitelikli egitim, 5) cinsiyet esitligi, 6) temiz su ve sanitasyon, 7) erisilebilir temiz enerji, 8) insana yakisir is ve ekonomik
buytume, 9) sanayi, yenilikgilik ve alt yapi, 10) esitsizliklerin azaltimi, 11) stirdurilebilir sehirler ve topluluklar, 12) sorumlu tiketim ve tretim,
13) iklim eylemi, 14) sudaki yasam, 15) karasal yasam, 16) baris, adalet ve gliclii kurumlar, 17) amaglar icin ortak ¢aba

L.O.1: Halkla iliskilerin kavramini ve ilgili kavramlari agiklayabilir
L.O.2: Birisletmenin olasi kriz ve sorunlari nasil ydonetmesi gerektigini bilir.
L.0.3: Kurum imajinin nasil olusturulmasi ve gelistirimesi gerektigini bilir.

L.O0.4: Halkla iliskilerin tarihsel gelisimi hakkinda bilgi sahibi olur

L.O.5: Kurumsaliletisim stireclerinde yazili, sézli ve dijital medya araclarini etkin sekilde kullanabilir
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